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Among the HCCA’s Compliance 
Institute attendees, Twitter has long 
been the social media of choice. 

When Twitter was newer to the CI attendees, 
the HCCA routinely held “TweetUps” on 

the opening night to engage users' 
Twitter. Tweetups are now in our 
rearview mirror as more and more 
attendees and HCCA members take 
to Twitter to post updates, retweet 
important notices from CMS and 
the OIG, as well as to keep up with 
happenings including HIPAA and 
healthcare reform. 

Twitter has enhanced the experience 
over the years. Whether you engage with 
Twitter directly via your Twitter page, or via 
a social media platform such as TweetDeck 
or HootSuite, you can’t help but notice the 
engaging pictures, videos, and photos that are 
becoming routine with Tweets. In fact, you are 
more likely to engage with the Tweet by open-
ing the link just because a picture enhanced 
your interest. Are you left wondering how you 
can add graphics and videos to your Tweets? 
Perhaps the best opportunity lies in the ease 
of use of Canva. Canva is a free graphic design 
tool website that has been around about five 
years. There are templates for all social media 
platforms (including Instagram, Facebook, 
Twitter). There is an easy drag-and-drop 
interface, thousands of fonts, designs, photos, 
and templates. To use Canva there is no need 

for expensive and complicated graphics pro-
grams, no need for an artist’s eye, and no need 
to purchase photographs unless you want 
to upgrade.

Back to Twitter, whether you routinely 
engage on Twitter, or hope to engage more, 
there are five tips straight from the Twitter 
Bird’s beak for your consideration1:

• SHORT: Keep it short. A concise Tweet 
makes an impact.

• VISUALS: Use visuals in your Tweets. 
Adding a bold image, video, or GIF 
to your Tweets adds a touch of per-
sonality, and leads to higher Tweet 
engagement rates.

• HASHTAGS: Incorporate relevant 
hashtags, a powerful tool, however 
best practices recommend using no 
more than two hashtags per Tweet.

• QUESTIONS AND POLLS: Ask 
questions and run polls. Asking 
questions is an effective way to inter-
act. Use Twitter polls to survey on 
specific responses.

• CURATE AND CONNECT: Retweet 
relevant content and reply to remain 
a presence. Rule of thumb – your 
Retweets reflect back on your business 
and should align with your purpose 
and values.

Do you plan on enhancing your Twitter 
engagement? Take a look at Canva and be 
inspired. Connect with @theHCCA and me 
@NancyBeckley. 

1.  http://bit.ly/2sViYKz
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